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Summary: The article analyses the dynamics of a number of restaurant business enterprises and retail trade turnover of restaurant enterprises in Ukraine and Kharkiv region, rating of the indexes which define restaurant enterprises activity per regions of Ukraine has been conducted by the method of linear scaling and the place of Kharkiv region has been defined. 
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Анотація: В статті проаналізовано динаміка чисельності підприємств ресторанного господарства та роздрібного товарообороту підприємств ресторанної мережі України і Харківської області, за допомогою методу лінійного шкалювання проведено нормування показників, що визначають діяльність підприємств ресторанного господарства по регіонах України та визначено місце Харківської області.

Ключові слова: бар, кафе, кейтерінг, громадське харчування, ресторан, ресторанне господарство, роздрібний товарообіг, соціальна інфраструктура

Аннотация: В статье проанализированы динамика численности предприятий ресторанного хозяйства и розничного товарооборота предприятий ресторанной сети Украины и Харьковской области, с помощью метода линейного шкалирования проведено нормирование показателей, определяющих деятельность предприятий ресторанного хозяйства по регионам Украины и определено место Харьковской области.
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Restaurant business is one of the social infrastructure’s components providing reallocation of material values between members of a society occupying a worthy place in realization of the socio-economic tasks connected with health promotion, increase of their labor productivity, economic usage of resources, raw food, reduction of time on cooking at home, creation of possibilities for cultural leisure and recreation.      
Some territorial differences arise in the restaurant business at the state and individual regions’ levels with the development of this branch, in particular, Kharkiv region that is characterized by a high level of the social and economical development. To solve these problems it is necessary to do some socio- geographical research of the restaurant business at the regional level to ensure its complex and proportional development both at the state and regional levels.
The issues of restaurant enterprises organization are considered in the works of V.V. Arkhipov [1], V.D. Karpenko [4], G.T. Pyatnitska [8], N.O. Pyatnitska [7], issues of socio- geographical conditions of the restaurant business development in Ukraine as a whole and of separate regions of Ukraine, in particular, Volyn, Sumy regions are examined in the works of К. Dmitrieva, V. Doroshenko [2], О.G. Kornus [5], M.M. Lyashchuk [6]. But there is a lack of literary sources on the issues of socio-geographical features of the branch development of Kharkiv region and analysis of its place in the restaurant business of Ukraine.    
Catering or restaurant business is a branch of the national economy that produces and realizes ready meals and services consumers [3]. Institutions of the restaurant business include restaurants, bars, dining rooms, taverns, pizzerias, cooking stories, stalls (selling of shawarma, hot dogs). The relevant index of the restaurant business development is trade turnover of restaurant enterprises which characterizes the sales volume of consumer goods to consumers through retail trade, the restaurant business network by all existing enterprises, industry, transport and other non-trade enterprises directly to the population through the enterprise cash desk. It should be noticed that during 2005-2011 retail trade turnover of restaurant enterprises grew in Ukraine as a whole and in Kharkiv region, in particular. In 2005 retail trade turnover in Ukraine was 4327 thousand UAH, in Kharkiv region – 209 thousand UAH, in 2008 – 8380 and 457 accordingly, and in 2011 – 11369 thousand UAH in Ukraine and 719 thousand UAH in Kharkiv region [9]. The share of retail trade turnover of restaurant enterprises in Kharkiv region is 6,62% [9]. Thus, the region makes a significant contribution to the restaurant business development of Ukraine. 
Figure 1 reflects the negative trend of the restaurant business’ dynamics in Ukraine due to closure of noncompetitive types of institutions in the modern market conditions: industrial and office canteens, office buffets, etc. Thus, we can talk about decline of the branch in Ukraine as a whole. The crisis of 2008-2009 influenced the decrease of restaurant enterprises as well. We can speak about the unstable trend in Kharkiv region, as until 2007 the number of enterprises had been growing because of social and economic progress of the region and from 2008 the decline is accounted for by the financial crisis that contributed to reduction in the number of customers and closure of the objects of the restaurant business. The new trend in the increase of the enterprises number was noticed in 2011when the region was preparing for the final Europe football championship EURO-2012. 
[image: image1.emf]0

5

10

15

20

25

30

2005 2006 2007 2008 2009 2010 2011

Ukraine

Kharkiv region

 
Figure 1.The dynamics of a number of the restaurant business objects in 2005-2011 [9,10]
In the structure of restaurant business objects we can identify such types as a café (56,6 % of all types of restaurant business institutions) since they are the most accessible and most popular for ordinary residences of Ukraine. The second and the third places are taken by restaurants (18,9 %) and bars (15,3%), since they are characteristic for people with higher incomes [10]. The last place is taken by enterprises engaged in food delivery. This service is called “catering”. Catering is an activity of a restaurant business enterprise delivering ready dishes, drinks, tableware and everything needed for organization of receptions, banquets and special events. [2, c.29]. This service is still new and not wide spread in our country. The distribution of the institutions’ types is the same, but there are some differences in percentage. Thus, cafes take 67,1% of all types of region’s enterprises, at the same time the share of restaurants, bars, catering enterprises is much lower [10]. It is accounted for by a relevant number of students, middle-ranking officials with average incomes who use the café services.  
To analyze the development of the restaurant business and to define the place of Kharkiv region in the restaurant business of Ukraine the method of linear scaling has been applied, which allows to normalize the indicators characterizing the activity of the restaurant business. Such indicators show the available restaurant business objects (objects per 1000 population), supply of the population by seats in the restaurant business objects (seats per 1000 population), retail trade turnover of the restaurant network per capita. Each indicator has been normalized using the formula presented below:
Іj=
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де Іj – the index of the j indicator (the index has an amplitude from 0 to 1); 
Хi,j – the current value of the j indicator;

Хмах, j – the highest value of the indicator on record;

Хміn, j – the lowest value of the indicator on record;

Indexes have been ranked, rating for each indicator has been assigned, total index of the restaurant business development for each Ukrainian region has been calculated using the sum of indexes mentioned above.   
Application of the method allowed us to determine Kharkiv region’s rating  in terms of total index of the restaurant business development (Figure 2). So, Kharkiv region takes 9th place (the index is 1,15) after the city of Kyiv (2,26), Volyn (2,1), Ternopil (1,46), Khmelnytskyi (1,28), Vinnytsia regions (1,27), the city of Sevastopol (1,26), Rivne (1,26), Sumy (1,22) regions. The average value index in Ukraine is 0,8. Thus, the position of Kharkiv region as concerns the restaurant business development is above the average one that can be explained by the relatively high level of the regional social and economic development (in terms of revenue per capita it takes 6th place), a large number of the population, a large number of students who actively use the services of restaurant business enterprises.         
Thus we can come to the conclusion that Kharkiv region takes 9th place in terms of the 
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Figure 2. The restaurant business development of Ukraine [9, 10]

restaurant business development. It has been calculated by using the method of linear scaling. The level of the restaurant business development is accounted for by the significant social and economic development and the number of the population. Similar social and geographical investigations are very important since they allow to determine priorities of the restaurant business development of Kharkiv region as a whole and to work out measures to improve territorial organization of the regional restaurant business.  
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