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B3AEMOAIA NOHATTEBO-UHIHHICHUX, OBPAZHO-IIIHHICHUX O3HAK
TA CUMBOJITYHUX ACOIMIAIINA KOHIENTY 3HAMEHHTICTh
B.B. Kykymikin, kang. ¢inon. Hayk (XapkiB)

YV CcTaTTi BCTAHOBITIOETHCS B3AEMO/IiSI TIOHSATTEBO-IIIHHICHUX, 00pa3HO-I[IHHICHIX O3HAK Ta CHMBOJIYHHUX acoIliarlii
kounenty 3HAMEHUTICTD y KOHTEKCTI aHTJIIOMOBHOTO Ta3eTHOTO auckypcy. CHMBOMiYHI acormiaii, akTyalli30BaHi
nekcemoro celebrity Ta ii mepuBaramu, HEMOXIMBO PO3MEXYBATH 3 HOHSITTEBUMH Ta METa(OPHUYHUMH CMHCIIAMH.
[Ipecynosuiii aHami30BaHOTO [HCKYpCY BiMOOpakalOTh JBa AacOLiaTHBHUX JIAHIIOKKH, IO BiAOMBAIOTH pIi3HUN
CHMBOJIIYHHUH 3MiCT, akTyajioBaHmii jekcemoro celebrity y ITYBJIKU: 3HAMEHUTICTh — BTUIEHHS MPIT i y
CIIOCTEPII'AYA-KPUTHUKA: 3SHAMEHUTICTb — COLIAJIBHE 3J10.

KurouoBi ciioBa: anrmomMoBHHHN TazeTHHE quckype, konnenT SHAMEHUTICTD, nousaTTeRi, 00pa3Hi Ta CHMBOJIIYHI

o3naku konnenty SHAMEHUTICTD.

B.B. Kykyumkun. B3aumoneiicTBue TOHSATHIHO-IIEHHOCTHBIX, OOpPa3HO-IIEHHOCTHBIX MNPHU3HAKOB H
cumBoandeckux accouuanmnii konuenrta SHAMEHUTOCTD. B cratbe ycTanaBiuBaeTcs B3aUMOJICHCTBUE TOHATUHHO-
[CHHOCTHBIX, 00Pa3HO-IICHHOCTHBIX MPU3HAKOB U cUMBoONNYecKuX acconuanmii konnenta SHAMEHUTOCTD B koHTeKCTE
AHIJIOSA3BIYHOTO Ta3eTHOTO JaucKypca. CHUMBOIMYECKHE AacCOLMAIMH, aKTyaJlH3HpOBAaHHBIC JIEKceMo# celebrity u ee
JCpUBaTaAMH, HCBO3MOXKHO pPa3TPaHUYHUTh C IOHATHHHBIMH U MeTaQopUYHBIMH CcMBIcIamu. [Ipecynmosuimu
AQHATTM3UPOBAHHOTO IHCKypca OTOOpa)karoT Pa3HBIM CHUMBOJIMYECKHHA CMBICH, aKTyalU3UpyeMbIi Jexcemoil celebrity y
ITYBJIMKU: SHAMEHUTOCTDH — BOIUJIOIHEHUE MEYTHI u y HABJIIOAATEJISI-KPUTUKA: 3SHAMEHUTOCTD
— COIIMAJIBHOE 3JI0.

KuiroueBble ¢JIoBa: aHTIIOSN3BIYHBIN Ta3eTHBIH auckypc, koHnent 3HAMEHUTOCTD, nonstuiiaeie, oOpa3Hbie u

cumBoinueckue npuzHaku konuenta SHAMEHUTOCTD.

V.V. Kukushkin. Interaction of conceptual-evaluative, image-bearing-evaluative and symbolic associations of
the CELEBRITY concept. The article establishes interaction of conceptual-evaluative, image-bearing-evaluative and
symbolic associations of the CELEBRITY concept in the English newspaper discourse. It’s impossible to differentiate the
symbolic associations actualized by the lexeme celebrity and its derivatives in the analyzed discourse with conceptual and
metaphoric ones. Presuppositions of the analyzed discourse reflect two association chains actualized by the lexeme
celebrity for the PUBLIC: CELEBRITY — IMPLEMENTATION of DREAMS and for the OBSERVER-CRITIC:
CELEBRITY — SOCIAL EVIL.

Key words: concept CELEBRITY, conceptual-evaluative, English newspaper discourse, image-bearing-evaluative

and symbolic associations of the CELEBRITY concept.

MeToO0 i€l CTaTTi € aHaN3 B3a€MOJIl MOHATTEBO-I[IHHICHUX, 00pa3HO-I[IHHICHUX O3HaK Ta

cumBoiuHuX o3HaK koHuenty SHAMEHUTICTD y koHTeKCTi JUCKYpCY.



AKXTyanbHiICTb AOCIIPKEHHS 3yMOBIIEHA SIK QHTPOITHOIO MPHUPOJOI0 00’ €KTa, KOHIIETITY
3HAMEHUTICTD, i#oro 3HauymicTio y CHCT€Mi aKCiOJOTIYHHUX OpIEHTHPIB AHTJIOMOBHOI
JIHTBOKYJIBTYPH, TaK 1 BIIMOBIIHICTIO 3aCTOCOBAHOTO KOTHITHBHO-IUCKYPCHUBHOTO TIIX0y 3arajibHii
AHTPOTIONICHTPUYHIN CHPSIMOBAHOCTI CYYaCHOTO MOBO3HABCTBA, SKa KOHKPETHU3YETHCA Y POOOTI
BpaxyBaHHSAM pOJIi CyO’€KTa AaHIJIOMOBHOTO Ta3eTHOTO IHCKYpCY B (opMyBaHHI TOHSTTEBUX,
o0pa3Hux Ta cuMBOIiYHUX 03HaK koHIenty 3SHAMEHUTICTD.

HoBu3uwa pob6GorTu mnomsrac B tomy, mo koHuent 3HAMEHUTICTb me He OyB
MPEAMETOM KOTHITUBHO-UCKYPCUBHOTO aHAJI3y y Cy4aCHOMY MOBO3HABCTBI.

Cruparounch Ha TiaymadeHHs kouuenty M. B. Hikitinum [1, c. 173-193], xonuenr
3HAMEHUTICTD Bu3HauaeMo $K AMCKPETHY MEHTaJIbHY OJUHHIIO, sKa ICHYe Yy BHIJIAIL
HEMOAUTHHOI TEeITANIbTHOI CTPYKTYpH B3a€EMOTIOB'SI3aHUX ONEPAIIMHUX MOJYCIB, 3aKOPIHCHHX Ha
AHTUHOMII 3arajgbpHe :: OJMHHUYHE, 10 BTUIIOETHCS y JBOX TPAHUYHHUX IMOCTACAX KOHIENTY — MOHSTTI
Ta ySBIICHHI # MOE€ MPOSBISATHUCS SK JIOTIYHE MOHSTTS, MOBCSAKIECHHE MOHSATTS, CTEPEOTHUIl, 00pa3 Ta
CUMBOIL.

Y KOHTEKCTI JIUCKYpCy CHMBOJIIYHI acoliarii, akTyai3oBaHi JieKceMow celebrity Ta ii
JepUBaTaMy, HEMOXJIMBO PO3MEKYBATH 3 TIOHATTEBUMU Ta MeTahOPUYHUMH CMUCTIAMHU.

Jns  BcTaHoBieHHs cumBojdiuHoro 3micty konuenty 3HAMEHUTICTBH  neoOxinHO
IpOaHaIi3yBaTl LITICHI TEKCTH, SKI MICTHTh YCi CKJIAJHUKH NpeAMeTHO-pedepeHTHOi cuTyarii
3HAMEHUTOCTI, IO BIJOWBA€E CTaH CIpPAaB AHTIIOMOBHOI COIIOKYJIBTYPHOI MIHCHOCTI, TMO3HAYCHUH
JIEKCeMOI0 celebrity, B yciii 0araTorpaHHOCTI OHTOJIOTIYHMX Ta aKCIOJOTIYHHMX XapaKTEPUCTHUK i
aKTaHTIB Ta 3B’A3KIB MK HHMH, W BIAIIOBIIHO, HAIAc€ IMIJCTABU JUIS BCTAHOBJIECHHS AacOLaTUBHUX
3B’a3kiB MKk KoHuentoM 3HAMEHUTICTD Ta iHmIMMH KOHIENTamH, MO (GOPMYIOTbCS y IUX
TEKCTax.

Tekcr crarti “HemacHe >xutts [[keitn Ha TpuBiaabHIA IUPKOBIA apeHl KyJIbTY 3HAMEHUTOCTI”,
omy0OikoBaHoi B raseri Liverpool Echo, mictuth HeratuBHy o1linky SHAMEHUTOCTTI:

Jade‘s sad life in the shallow celebrity circus.

JADE GOODY makes me sad. Always has, and I’m increasingly inclined to think, always will.
What began as a national joke that we were all in on, a harmless bit of fun-poking, has become a

dismal display of vulture circling. This is celebrity culture at its very worst. That Jade should be its

poster girl is hardly surprising. Her entire existence has been hand-crafted by the various media who

have so assiduously but carelessly courted her since her Big Brother debut. It’s been more than six

years since Britain was first introduced to her, as she distinguished herself for her exceptional

naivety. Leaving the house, she found herself an overnight star, the unlikeliest of successes thanks to

a public which fetes the hapless loser. She was the John Sergeant of her reality year, only without the



intellect to know how to work the attention to her advantage. Of course, the money rolled in and,
surely overwhelmed to be earning more than she could have ever imagined given the cards she’d been
dealt pre-BB, Jade was a more than willing puppet. The glossy mags came calling with their cheque

books and promise of fame, and the girl whose life had been going nowhere fast answered gratefully

every time. And for a while the rewards were good. Shallow but good. By the time she entered the
Celebrity Big Brother house in January 2007, she found herself ranked as 25th most influential person
in the world — albeit by Heat magazine, one of her many co-creators. But if she’d seen her return as a
triumph, to prove just how far she’d come, then Jade hadn’t read the script. In her own little Truman
Show, it was time for a few new revelations. The subject of the innocent joke was now a race hate
disgrace. For repentance, she turned to the only refuge she knew, those who were eager to listen and
orchestrate a rehabilitation into the public’s affections. What they, or anyone else, couldn’t have
known was that there was another surprise twist waiting in the wings: cancer. Fittingly, Jade was
given her diagnosis on TV. Now she’s been pictured minus her hair on the cover of a Sunday
newspaper. She’s doing it for the money, she admits; to secure a future for her children just in case

she isn’t around. Whatever anyone thinks of Jade, it made for poignant, painful reading. The

saddest_thing of all, though, is that even after years of a love/hate relationship, she can’t even

conduct the most private of battles actually in private. She still needs the validation and spotlight of

the circus which made her (LE, Jan 20, 2009).

HeratuBHa oIliHKa KyJIbTypH, 3aKOPIHEHOI Ha KYJIbTI 3HAMEHUTOCTI (celebrity culture), momana
4yepe3 OIMKC JKUTTS OAMHUYHOTO MPECTAaBHUKA KJIacy 3HAMEHUTOCTEH, — iHkH Ha iM s [xeiin [Ny,
sKa METOHIMIYHO pEeNpe3eHTye KyJabT 3HAMEHHUTOCTI SK COLIOKYJIbTypHE sBuie. JIxein
oXapakTepU30BaHa SK its poster girl, e its € aHaQOPUUYHUM CYOCTUTYTOM celebrity culture (iBuMHA 3
PEKJIaMHOTO TUTAaKaTy KYyJIbTYpH KYJIbTY 3HAMEHHUTOCTI) W BiTaK TMOCTA€ SIK THUIOBE BTUICHHS IIi€l
KYJIbTYpH.

®daktruna iHOpMmartis mpo Jkel1 3BOAUTHCA A0 TOTO, IO BOHA CTajla 3HAMEHHUTICTIO OLIBII
HIK LIICTh POKIB TOMY SIK YYacCHMLS OJHOTO 3 TeleBi3iiiHMX peaniti-moy. JKiHka HaOyna ciaBu U
OaraTcTBa 0Jpasy XK IMicis BUXOAY 3 MPOEKTY i HE CXOJHIIa 31 CTOPIHOK MPECH, 3apOOIsIoun Ha )KUTTS
CBOE€IO TOMYJISIPHICTIO, 710 ciuHsg 2007 poKy, KoJu mociia 25 Miciie HalBIUIMBOBIIINX JIIOJIEH CBITY 3a
Bepciero KypHany Heat 1 3HOBY TpHIHSJIA y4acTh Yy peajiTi-oy. 3aMiCTh OYIKYBaHOTO TpiymMdy
Jlxeiin Oyna 3BUHYBAUY€HOIO y pacu3Mi i HaMmarajacsi BUIIPaBIaTUCs Ha Tene0aueHHi, He 3HAI04H, 110
HacrpaBai ii 3ampocuiy 3 iHmoro npuoxy. Ha Jlxein odikyBaB ciopmpus: y mpsaMomy edipi ii
OT0JIOCHJIM, 110 BOHa Oysia xBopa Ha pak. HaBiTh miciisg MPUTOJIOMIIYI0OYOi HOBUHH BOHA MPOJOBKYE
3HIMATHUCS JJIA TIPECH U 3’ ABJISATHCS Ha OOKJIAJMHKAX JKYPHAJIB 3apajid TOro, o0 3a0e3MedYnTH CBOiX

JIBOX JITeH Ha BUMAJOK BIIACHOI CMEPTi.



[HTeprperaniiHuii aHayli3 3aroJOBKY Ta TEKCTY CTaTTi Ja€ MOXIJIMBICTh BHOKPEMUTH HHU3KY
HETaTUBHO-I[IHHICHUX KOHIENTIB, IO CTBOPIOIOTH AaCOI[IaTHBHHUM JAHITIOXKOK 3 KOHIENTOM
3HAMEHUTICTD, cyminar4uce y CTpyKTypi CUMBOJTY.

Kurrst JIxelin sk 3HaAMEHHTOCTI KBai(iKOBaHE 3a JIOMOMOTOI0 TNMPUKMETHUKA HETaTUBHOL
€MOLIIHOT OLIHKU sad (CyMHHI), SKHH y 3aT0JIOBKY BXHUTO arpuOyTuBHO (Jade ‘s sad life), a motiMm B
OCHOBHOMY TEKCTi CTaTTi — y CKIJIaJi CKJIaJICHOTO HOMIHATHUBHOTO MPUCYIKY (Jade Goody makes me
sad). IHTEHCUBHICTL HETaTUBHOI €MOIIIMHOI OIIHKH IOCWIIOETHCS IUIAXOM KOHCTaTamii i1
PEeIEeBAaHTHOCTI HE JIUIIE JJI TEMEPITHLOTO Yacy, ajie i aist MuHyjoro (Always has) i MaltOyTHBOTO
(always will), a TakoX 3a JOMOMOTOI0 IOBTOPY TiMepOOTIYHOTO MpHCIiBHUKA always (3aBXKau),
BUKOPUCTAHHS 1HTEHCU(]IKYIOUOTO MPHUCIIBHUKA increasingly (Bce Oinplue 1 Oinblie) Iy O3HAYESHHS
B)KMTOTO MOBIIEM OILIIHHOTO Tipenukata I'm inclined to think (51 cxunstocs 10 yMKH) i BUKOPUCTAHHS
BUILIOTO CTYIICHsI MOPIBHAHHS npukMeTHUKa sad (The saddest thing of all). Oxpim nmpukMeTHUKA sad,
OIiHKa XUTTA JI>KeW] 3IiHCHIOETHCS 3a JOMOMOTOI0 MPUKMETHUKIB poignant (Tipkuit) Ta painful
(6omicuuit) y npenukanii Whatever anyone thinks of Jade, it made for poignant, painful reading (Lo 6
He aymanu npo JkelH, 1e ripke W 00oJliCHEe YTHBO), a TAKOK OKCHMOPOHHOTO CJIIOBOCIIOJIYYCHHS the
unlikeliest of successes (HaltHENIACIUBIIIH 3 YCITIXIB).

s weratuBHa eMoliiiHa  omiHka KUTTS  J[KeWa  MOTUBYEThCS  CyOCTaHTHBHHM
cnoBocnionydeHHsM shallow celebrity circus, skoMmy Tepeaye NPUUMEHHHUK in (BCepeAWHi), IO
HayeOTo momimae JIkein y KOHTeWHep KyJIbTypH KyJIbTy 3HaMeHUTOCTi. CroBocmonydeHHs shallow
celebrity circus MmeTaopruyHO YIOAIOHIOE KYJIHT 3HAMEHUTOCT] BUOBHIILY Ha KIITAJT TJIa/11aTOPCHKUX
00iB, 1110 BUSBIISIE HAUTIPILI JIIOICHKI IHCTUHKTH ¥ B TaKU CIIOCIO IMIUTIKY€ HOT0 HEraTUBHI €eMOLINHY,
€TMYHY # I1HTENeKTyalbHy OIIHKH. CTpuKHEBa HOMIHALS CJIOBOCIIOJIYUEHHS circus peai3ye
3HaueHHs public provision of food and entertainment, esp. to assuage the populace [NSOED]
(3abe3meueHHs K1 Ta po3Bar, 0COOJIMBO JJI yraMyBaHHS MOTPeO MPOCTONIOs1) i MICTUTh altO310 J10
JATUHCBKOTO BUpa3y panem et circenses (bread and circuses — xni0y Ta BumoBui). Take yrnoaiOHEeHHS
POOHUTH KyJbT 3HAMEHUTOCTI 00’ €KTOM SIK HETaTUBHOI €MOIIIHOI OLIHKH (00pa3 Ii1aaiaTopchKol apeHH
BUKIIMKA€ HETaTHBHE TMOYYTTSA-CTABIICHHS, SKE, B 3aJEKHOCTI BiJf eMmarii iHTepmperaropa, MOXe
peanizyBaTucs 1 K OCyA 1 K MPE3UPCTBO A0 JIOACH, MOMIOHUX 0 MPUMITUBHUX Ta >KOPCTOKHUX
PUMIJISIH), TaK 1 HETaTHBHOI €THYHOI OI[IHKM (Taka MOBEIIHKA PUMJIISH MOPYIIYE YCi MOpaIbHO-CTHYHI
HOPMH ¥ peniriiiHi 3amoBini). ATpuOyt shallow, sixkuil akryanizye 3HaueHHs having or showing little
knowledge, learning, or insight; lacking emotional or intellectual depth; superficial, trivial INSOED]
(Takui, 10 Ma€ YW TPOSIBISE MaJO 3HaHb, epyaulii abo PO3yMiHHS; SKOMY Opakye eMOIHHOI Ta
IHTETIEKTYaIbHOI TJMOWHU; TIOBEPXOBHM, TPUBIAIIbHHI), TIOCHUJIIOE€ IHTCHCUBHICTh HETaTUBHUX

€MOIIHOT W eTHYHOI OIIIHOK, JJ0JJaf0uu JI0 HUX IIe W HEraTMBHY IHTENEKTyalbHY OLIHKY. IlizcTaBu



OIIIHOK bopMyIOTH acolliaTHUBHI 3B'SI3KU: KVIJIBT 3HAMEHUTOCTI —
EMOIIMHA/IHTEJIEKTY AJIbHA ITIPUMITUBHICTB/ )KOPCTOKICTD.

3aragpHa HETaTHBHA OIIHKA KYJIBTY 3HAMEHHTOCTI €CIUTIKYETHCS (DOPMOIO BHIIOTO CTYICHIO
MOPIBHSIHHS TIPUKMETHUKA bad — worst, BxuTOro s KBamidikamii meHorata celebrity culture.
[HTEHCHBHICTb OI[IHKY OCUITIOETHCS MPUCTIBHUKOM-1HTEHCU(DIKATOPOM very.

B ocHOBHOMY TEKCTI CTarTi HeraTMBHAa  OLIHKA METOHIMIYHOTO  pEeNpe3eHTaHTa
3HAMEHUWTOCTI, 3namenuTtocti-ocoducTocTi ke, sKa € eKCIepieHIepoM KyIbTy 3HAMEHHUTOCTI,
MOTHBYETHCSI TAKOIO EIMICTEMIYHOI0 O3HAKOI JeHoTara celebrity, sk “mTydnicts’. Llsg o3Haka
aKTyali3yeTbcsi MeTapopu30BaHUMH TIpeauKaTaMu hand-crafted tTa made (OyKkB. 3p00JIEHUI pyKamu),
o0’ekToM [ii SIKMX € AeHoTar celebrity. BTieHa IMMU MOBHUMH BHpa3aMH €IliCTeMiuyHa O3HaKa
3HAMEHUTOCTI-OCOOMCTOCTI — “MTYYHICTE  — IMIUIIKYe i1 EK3UCTEHIIMHY O3HaKy — ‘‘HasBHICTh
Kay3zaropa’, TOOTO cy0’e€kTa Kay3aTHBHOI ii, pe3yJIbTaTOM SKOi € CTBOPEHHS 3HAMEHHTOCTI-
ocobucrocti. Y npenukaiii Her entire existence has been hand-crafted by the various media (Came ii
icHyBaHHsI OyJIO CTBOpEHE pyKaMU Mac-Mejia), 0 MICTUTh peauKar hand-crafted, 1 eK3UCTEHITIITHA
O3HaKa eCIUTIKYEThCS CyOCTAaHTUBHHUM CIIOJIYYCHHSIM the various media (pi3HOMaHITHI 3aCO0M MacoBO1
iHdopmarii), a y npenukarii the circus which made her (uupk, 1Mo ii CTBOPHB) BOHa BHpa)K€Ha
MeTaopru30BaHUM IMEHHUKOM circus (IMpK), 10 YHoAiOHI0€ TBOpLiB J[KeW] aBTOpaM HHMPKOBHX
nporpam, a Jjs JesIKUX IHTEepIpeTaTopiB IIe W MICTUTh alI03ii0 10 APEBHLOPHUMCHKOI II1aiaTOPChKOT
apenu. Cy0’ekTa Kay3aTUBHOI JI1i TAKOK €KCIUTIKOBAHO CYOCTAaHTUBHHUM CIIOBOCIIONIYYCHHSIM one of her
many co-creators (onuH 3 i1 YHCICHHMX TBOPIIIB), K€ BIJICWJIAE IO peNaKToOpiB >kypHay Heat, i
CyOCTaHTHBHUM CIIOBOCTIONYYCHHSIM glossy mags (TnsHUEBl xkypHanu). OKpiM TOro, emicTeMidHa
O3HaKa “IITYYHICTH ¥ €K3UCTEHIiIiHa 03HaKa ‘“‘HasBHICTh Kay3aTropa’ IMIUTIKOBaHI MeTadOpU30BAHOIO
CyOCTaHTHBHOIO HOMIHAIIIEIO Script (CIIeHapiil), M0 yMmoai0HIO€E XUTTA J[)Kel 1 crieHapito, HalmMCcaHOMY
KUMCh 1HImMM. Bingrak, ctBoproeThes acoriatuBHHM JnaHmoxok 3HAMEHUTICTb-OCOBA —
IOTYYHICTB. V mparmarununomy miadi o3Haka IIITYYHICTD peanizoBana sk OBMAHHICTD
(IITY4HICTh 3HAMEHUTOCTI CIIPSMOBaHA Ha 0OMaH MyOIiKH).

3HameHuTOCTI-0cobucTocTi J[Kela TakoX MPUMHUCAHO HU3KY akciojoriunux o3Hak. Cepen HUX,
HacaMIiepe], HeraTUBHA TEJICOJIOTIYHA OIiHKA 11 iHmenekmyaibHo20, 601606020 TIOTEHINIATY, a TAaKOK
coyianvrozo cmamycy. llepma BupaxeHa npeaukauniero she distinguished herself for her exceptional
naivety (BOHa BHPI3HsUIACS HAJ3BUYAWHOIO HAIBHICTIO) M CKIQAHUM aTpuOyToM without the intellect
(6e3 iHTENEKTY), a Apyra — mMeTaoprU30BaHUM CIIOBOCIONYYCHHSIM willing puppet, mo ynomiOHIo€e
Jlxein mAamaTavBif JISUTBIN, SIKOKO MOXHA JIETKO MAaHIMyJIIOBaTH, TATHYYHM 3a MOTY3KW. I[loBHa
3anmexHicTh JIKeWH Bim Mac-menia, 10 TaKOX CBIJYHTH MPO HU3BKI BOJOBI SKOCTI, €KCIUIIKOBaHA

npenukanisiMu she can’t even conduct the most private of battles actually in private (BOHa HaBiTh HE B



3MO031 BECTH HaWNIpuUBaTHIIY 3 OUTB MpUBATHO) Ta She still needs the validation and spotlight of the
circus which made her (Bona Bce 11e motpedye MiATBEpKEHHS i yBaru BiJ IUPKY, SIKUI 11 CTBOPHB).
[Ipo 3aHM>KEeHMIA PiIBEHb CAMOOIIIHKHY W O4YiKyBaHb J[)Kei1 CBITUUTH 1 CKIAgHUN aTpudyT overwhelmed
to be earning more than she could have ever imagined (IpUToIOMIIIEHA 3apOOITKAMU OUTHIIIUMH, HIK
BOHa MorJa co0i ysButr). OniHka couiaabHoi Baromocti J[>KeitH mogana npeaukaiieto the girl whose
life had been going nowhere fast (1iBunHa, y )KHUTTI K0T HEe OyJI0 HIYOTO BAXKIUBOTO a00 I[IKaBOro) U
CyOCTaHTHBHUM CJIOBOCIIONTYYeHHSIM hapless loser (Oe3Hamiiina HeBmaxa). I xoda y TeKCTi
3a3HAYAETHCS, 110 BIAMOBITHO O OJTHOTO 3 PEHTHHTIB BOHA TOCiAae 25 MicIie cepel HAaBITUBOBIIINX
JIO/IeH CBITY, OApa3y >k YTOUHIOETHCS, IO LeH peUTHHT OyB CKJIaJIeHUH pelakTopamu KypHany Heat,
K1 BJacHe U OyJIM OJHUMHU 3 TUX Mac-Meia, ki cTBopwin Jkeia sk 3HaMeHUTICTh (she found herself
ranked as 25th most influential person in the world — albeit by Heat magazine, one of her many co-
creators). 3Bijicu iH(EPEHIis PO Te, M0 I[bOMY PEUTUHTY HE MOKHA WHATH Bipu. Pe3ynpTaTn aHamizy
JO3BOJIIIOTH BCTaHOBUTH acoliatuBHUM 385130k SHAMEHUTICTb-OCOBA — IHTEJIEKTYAJIBHA
MPUMITUBHICTB/BE3BOJIBHICTH/COIIAJIBHA HE3AXUIIEHICTD.

VY TekcTi TakoX HaNa€eThCs €TUYHA OIliHKa i Kay3aropa HeBTimHoro crany Jhxeim. Jlii
Kay3aTtopa OMHUCaHo 3a IonoMororo npenukaii The glossy mags came calling with their cheque-books
and promise of fame (TNsHLIEBI XypHaIu TenedOHYBaJM W MPOMOHYBAIU TPOLIi Ta OOIISUIN CIaBYy).
HeratuBHa eTwuyHa OIiHKA TakuX Mdi BUpaxeHa MeTadOpU30BaHUM IPEAUKATOM [0 court
(3anMIATUCS), O3HAYEHUM TPHUCITIBHUKAMU assiduously but carelessly (HamonernuBo aie 0e3ayMHO),
mo ymnomiOHIoe il mMacc-Menmia Oe3BiAmoBigalibHOMY >KeHuxy. 3Bifacu iHpepenuis KAY3ATOP
KVJIBTY 3HAMEHUTOCTI — INACTVYIIHICTb.

[HIIMM  IMIUTIDUTHUM  3aCO00M  HEraTUBHOI OIIHKH KYJIbTYpH, 3aKOpiHEHIH Ha KyJbTi
3HAMEHUTOCTI, € MeTadopHu3oBaHe cloBocodydeHHs a dismal display of vulture circling, sxe
ynoiOHIOE Kay3aTopiB KyJdbTy 3HAMEHHTOCTI J[Kelj CTepB sITHUKAM, IO KPYKaThCs HAJ CBOEIO
JKEPTBOIO, OUiKyrouH ii rubeni (vulture circling) i y Takuii crocio akTyalizye XapakTepu3ylouy O3HaKy
“KOPCTOKICTH” CHHKPETHYHO 3 HETaTHBHOIO EMOLIWHOI0 OIIIHKOI0, BHKJIMKAHOIO 00pazom
CTEpB’SITHUKIB ¥ peai3oBaHOIO B Jiama3oHi OCyX — MPE3UPCTBO, Ta €TUYHY OLIHKY ‘‘HEJOMyCTUMO .
AT1pubyt dismal (THITIOYMI) TIOCWIIOE HETaTUBHUN EMOIIMHMUNA TMOTEHIianl MeTtaopu W CTBOPIOE
acomjatBHMM  JaHIIOKOK  koHuenrtis  KAV3ATOP  KVJIBTY 3HAMEHUTOCTI —
KOPCTOKICTh.

OKpiM TOro, y TeKCTi TaKOX MPHUCYTHINA Takuii 000B’I3KOBHM aKTaHT CUTYyallil 3HaMEHHUTOCTI, SIK
nyonika. BucnosmoBanus Leaving the house, she found herself an overnight star, the unlikeliest of
successes thanks to a public which fetes the hapless loser (IlokuHYyBIIM AiM, BOHAa TPOKHHYJACS

3HAMEHHUTOIO, HAMHEIIACIUBIIINHA 3 YCHiXiB, IAKYIOUM MyOuili, 110 3aBX/IM BUIAHOBYE OE3HAIINHOTO



HEB/axXy) IMIUIILUTHO MICTUTh HETATUBHY €TUYHY OLIIHKY IYOJIiKH, SIKa BIIAHOBYE HE CUJIBHHUX TyXOM
JOCTOWHUX TepoiB, a Oe3MopagHuX HEeBAAX, [0 MOXKE CBITUUTH NPO ii HU3BKUN 1HTEJNEKTYyaJbHUH i
eMoIiiHuii piBeHb U cTtBoproe acomiarito IIYBJIIKA KVYJIBTY 3HAMEHUTOCTI —
EMOLIIMHA/IHTEJIEKTY AJIbHA TIPUMITUBHICTb.

VY tekcri crarti Overexposed? (3abararo my0iiaHOCTI?), omyOikoBaHiit y razeti The Scotsman,
MICTUTBHCS TIO3UTUBHA OIIHKA KYJIbTY 3HAMEHUTOCTI:

Overexposed?

EVERYONE may love a wedding, but even if the blushing bride was your oldest and dearest
friend, most people would blanch if she asked them to look at more than 400 pictures of her big day.
Yet this week the celebrity magazine Hello! has brought out a special 100-page edition featuring just
that number of photos of happy newly weds Autumn Kelly and Peter Phillips — and millions of readers
are expected to pay the glossy mag's £2 cover charge for the privilege of viewing them.

Of course the Phillips' wedding snaps also include members of the proud groom's regal family,
including his top-ranking relation, granny, (aka Her Majesty the Queen) as well as his mum Princess
Anne, the Duke of Edinburgh, Prince Charles, Prince Harry with girlfriend Chelsy Davy, and Kate
Middleton.

MPs, royal commentators and (possibly jealous) rival publications have reacted with horror to
the fact that a royal couple have "'sold themselves'' in this manner for a reported £500,000. But for
those who are not regular readers of celebrity magazines equally shocking is the idea that anyone —
let alone 8 million worldwide — would want to look at so many pictures of formally posed wedding
photos of a couple they'd never met and had barely heard of before now. Just what is it about the
Hello! format that makes it so alluring to so many?

The magazine — which celebrated its 20th birthday this month — describes itself as the ''Rolls-
Royce of celebrity titles' and certainly it features more aristocrats and fewer Z-list reality-TV
contestants than competitors such as Heat and OK!

From Hello!'s first issue — with Princess Anne on the cover — the magazine has strived for a

"better class" of interviewee and, probably because of this, has tended to be kinder to its subjects than

many celebrity mags with_stylised at-home _photographs and_sycophantic_interviews, rather than

unflattering paparazzi snaps and cruel comments. It has also developed a tradition of devoting many

pages to one person, couple or event in each issue, but even for Hello! 100 pages is pretty astounding.
Looking at 400 photos — many of which have been taken in such formulaic poses that they're
barely distinguishable from those of the previous week's chosen happy couple — takes a considerable

amount of time, so just what do readers get from it?



"It's almost like a feel-good movie — everything's pretty and glossy and happy all the time,"
suggests Ellis Cashmore, professor of culture, media and sport at Staffordshire University and the
author of Celebrity Culture.

"It's so carefully presented that it's almost like an instruction book on how to live a happy and
successful life, and that's something people buy it to. It's for people who see celebrities as people to
aspire to be like rather than to laugh at, and they just can't get enough of it."'

According to Cashmore, the readers of the magazine that graces a thousand dentists' waiting
rooms are looking for something very different to the readers of Heat; they don't want to believe
celebrities have cellulite, affairs or leave the house without their underwear. "Everybody likes a
Jairytale, and that's exactly what Hello! packages in every issue," she adds.

Certainly the Phillips' wedding party didn't receive the "'circle of shame'' treatment that some
other celebrity magazines would have given them. (One has horrible visions of the Queen's underarm
sweat patch being highlighted in close-up by a gleeful picture editor of OK!).

Instead Hello! goes to the opposite extreme. The bride is always ''radiant'’, the ceremony is like
a "'fairytale'' and the magazine's cover is ''stunning'’, "intimate'' and that all important ''world
exclusive''.

But while it's easy to ridicule Hello! for its fawning style and repetitive photographs, its format
and the extensive spreads are undeniably popular, and the magazine is published in 12 different
countries.

So is this a damning indictment of modern culture's obsession with celebrity, or does it in fact
simply appeal to the basic human instinct of curiosity?

"Of course there's an element of voyeurism when it comes to reading Hello! magazine," says
celebrity psychologist Dr Linda Papadopoulos. "However unlike magazines which specialise in
unflattering shots, I think readers of Hello! feel more comfortable with the fact that they're being
invited into celebrities homes rather than barging their way in uninvited. There's a sense of
politeness and a sense that the celebrity has made you feel welcome" (S, May 22, 2008).

VY TekcTi cTarTi WaeTbes mpo Te, o KypHan Hello!, Akuii BUCBITIIOE HOBHHU JKUTTA
3HAMEHUTOCTEH, BUITYCTHB MUIbHOHM mNpuMipHUKiB, ne Ha 100 cropinkax omyomaikoBano 400
dotorpadiii BeciTbHOT IEpeMOHIi Hamagka OpPUTAHCHKOI KOPOJIBCHKOI MWHACTII, ¥ 3ama€ThCs
3aMuTaHHsA, YuM came (hopMaT KypHay Tak MpUBaOIIOe MUTbHOHN unTauiB (Just what is it about the
Hello! format that makes it so alluring to so many?/ So just what do readers get from it?), mo0 iMm
OyJ10 IIKaBO MIPOJIUBIIATUCS TaKy KiUIbKICTh (hoTorpadiii pakTHUIHO He3HAHOMUX iM Jtonel. BiamoBias

Ha 1€ 3alMUTaHHS MICTUTh KiJTbKa apryMEHTIB Ha KOPHUCTh SK BJIACHE JXKYpHaIYy, TaK 1 KYJBTY



3HaMEHHUTOCTI B 1inomy. Lli aprymenTn momarotbess Ha (OHI MpoTUcTaBieHHs xypHainy Hello! iioro
KOHKypeHTaM — Heat ta OK!.

Hacammniepen, xypuan Hello! nazBano Pomc-Poiicom TuTynoBanux 3HameHUTOCTEH (the "Rolls-
Royce of celebrity titles") uepe3 Te, 1O 1€ BUJIaHHS, HA BIIMIHY BiJl CBOiX KOHKYpeHTIB (Heat Ta OK!),
o0upae CBOiX TepoiB MEPEBaXKHO Cepel ApHUCTOKPATIB, a HE cepe]] IepCOHAXIB pealiTi-moy (it features
more aristocrats and fewer Z-list reality-TV contestants than competitors such as Heat and OK!). llei
apryMeHT IMIUTIIUTHO MIATBEPPKYE HAIIl TOMepeaHI BUCHOBKM IMPO TE€, IO TUIOBA 3HAMEHHUTICTh-
OCOOMCTICTP Ha KIITAIT Teposi pEaNTI-IIOy HaJiJieHa HEraTUBHUMH  XapaKTepHUCTUKaAMHU
(BHAMEHUTICTb-OCOBUCTICTb — IHTEJIEKTYAJIbHA [MPUMITUBHICTB/
BE3BOJIBHICTH/COLIAJIBHA HE3AXUIIEHICTH). Came Tomy pemakiis >KypHalTy Xode
BIJIME)KYBATHCS BiJI TAKUX TIEPCOHAXKIB.

IIle omniero mepeBaroro KypHaiay € OUIbII JIOSJIbHE, TOPIBHSIHO 3 KOHKYPEHTaMHU, CTaBJICHHS 10
3HAMEHHUTOCTEW: peAaKIiiHNN KOJEKTUB BUAAHHS HE NMPUHIKYE 3HameHutocteil ("circle of shame"
treatment), MyOJIiKylOUH >KaxiuBi ¢ororpadii y HENPUINIATHOMY BHIVIAAI Ha KIUTAJIT CHITHLIO!
koposieBu (unflattering paparazzi snaps; horrible visions of the Queen's underarm sweat patch) i He
BJIA€THCS 10 )KOPCTOKUX KOMEHTapiB (cruel comments). Take cTaBICHHs O 3HAMEHUTOCTEH ITi/IIIaa€
MiJ] TOHATTS ‘“KOPCTOKICTH: HOT0 IMIUTIKYE 3MICT HABEACHMX MOBHHX BHpa3iB, M0 OMHCYIOTh
XapakTep Mojayi Marepiany B JKypHalax CBITCBKHUX IUNTOK Turny Heat ta OK!/, a TakoX €KCILIIKYye
nexkcema cruel (KOpcTokwii). Binmrak, 3MICT TEKCTYy IMIUTIIMUTHO HW EKCIUTIIUTHO aKTyalli3ye
acouiatuBHui 3B'5130k KAY3ATOP KVJIBTY 3HAMEHUTOCTI — X KXOPCTOKICTb.

Oxpim Toro, ycmix xypHany Hello! MOSCHIOETBCS HaMaraHHSM IMPHKPACUTH 3HAMEHUTOCTEH,
CKpHUTU OyAb-sKi BajH, NMpPUTAaMaHHI 3BHYAHUM JIOASAM: LENIIONIT, 3paau, HENPUCTONHY MOBEAIHKY
(they don't want to believe celebrities have cellulite, affairs or leave the house without their
underwear) W TIMIHUTH peajbHI PUCH YCIM THM, IO € TPHUBAOJIMBHUM, OJUCKYYUM 1 IIACIUBHM
(everything's pretty and glossy and happy all the time). Y CBIJOMIIIOIOYH IITYYHICTH CTBOPIOBAHOTO
xypnaioMm Hello! csity, npodecop Ctadopackkoro yHiBepcuTery, (paxiBeis 3 TUTaHb KyJIbTYpH, Mac-
menia ta cnopty, Enic Kemmop, nmopiBHIo€e #oro 3 kKiHO(M1IbMOM, 110 CTBOPIOE rapHuil HacTpiit (like a
feel-good movie), Ta ynonioutoe kasiui (Everybody likes a fairytale, and that's exactly what Hello!
packages in every issue). 3Bincu 1H(EpeHIIisl MPO HEBIAMOBIAHICT, CTBOPIOBAHOTO >KYPHAJIOM CBITY
peanbaoCTi (KYJIBT 3HAMEHUTOCTI — HITYYHICTB/OBMAHHICTD).

ABTOp cCTaTTi JEMOHCTPYE CBOE YCBIIOMIJIEHHS OOMaHHOCTI CBITY KyJIbTYy 3HAMEHHUTOCTI,
CTBOPIOBAHOTO ypHanmoM Hello!, 3a 1OmMOMOror0 JIamoK, MO0 EKCIUTIKYIOTh IPOHIYHHA 3MICT
MapKoBaHMX HUMHU CHiB: The bride is always "radiant", the ceremony is like a "fairytale" and the

" "

magazine's cover is "stunning", "intimate" and that all important "world exclusive (Hapeuena 3aBxau



“BHIIPOMIHIOE PaAJicTh”’, EPEMOHIA “‘CX0Ka Ha Ka3Ky , 1 OOKJIaJMHKa XYypHaJIy ‘TIpUrOJIOMIUINBA”,
“npyxHs”’, 1 BCE 11e BAXIMBUH “‘€KCKIFO3UBHHIA CBIT).

['onoBHOIO mpuumHOIO ycmixy xypHany Hello!, na nymky Enic Kemmop, € Te, mo cTBopeHuid
HUM CBIT BTUIIOE MPII0 MEPECIYHOTO YWTaya MpO IMACIWBE Ta YCHINIHE XUTTSA, a 3HAMEHUTOCTI
CIIYTYIOTh POJIEBUMHU MOJIENISIMH, IKI HOTO HAAMXAIOTh: it's almost like an instruction book on how to
live a happy and successful life, and that's something people buy it to. It's for people who see
celebrities as people to aspire to be like rather than to laugh at, and they just can't get enough of it
(BiH Mai)ke CIyT'ye IHCTPYKIIEI0 CTOCOBHO TOTO, SIK KUTH IIACIWBHM Ta YCIIIIHUM XHUTTSAM, 1 came
TOMY JIFOJY HOTO KyNyIOTh. BiH IJIs MIOACH, SIKI PO3TISIAI0Th 3HAMEHUTOCTEH SIK TUX, XTO HAJAMXAE, a
HE THX, HaJ KUM MOXHA IOCMISTUCS, H TOMY JIIOIM HE MOXYTh iM HacuTHTHCA). Llel aprymeHt
3aKOPIHEHHWH Ha MIAMIHI peagbHOTO 3aJ0BOJICHHS MOTPEO 1HIMBIAIB UTIO30PHUM: KYITIBIISI )KypHATy HE
HaOJMHM3UTH 1X JI0 31pKOBOTO CTHJIIO KHUTTS 1, OUIBII TOTO, HE HANACTh X PEKOMEHJAIlINA 00 TOTO, K
JOCATHYTH YCHiXy ¥ OyTtu macnuBuM. Llel BUCHOBOK 1€ pa3 MiATBEpKye HAsIBHICTb, 3 OAHOTO OOKY,
acomiatuBHoro 3B’s3ky KVYJIBT 3HAMEHUTOCTI — ETAJIOHHICTD, a 3 inmoro — KVYJIbT
3HAMEHUTOCTI — OBMAHHICTbD. Pa3om 3 TuM, aHanizoBaHWii ()parMEHT MICTUTH acOIliallifo
3HAMEHUTICTH — PEAJIIBALLS MPIV/IIACTSI/Y CIIIX

Taxe 3axoIUIeHHS IEPECIYHUX 1HIUBIIIB 3HAMEHUTOCTSIM, HaB  si3yBaHe iM 3aXiTHOIO KYJIbTYpOIO,
OXapaKTEepPU30BaHE AaBTOPOM CTATTI HETaTUBHO OI[IHHOIO HOMIHAI€l0 “‘ofepkumicts’ (modern
culture's obsession with celebrity). PazoMm 3 TUM, aBTOp 3aJla€ 3amUTaHHS, YU HE TMOSCHIOETHCS IS
OJICPKUMICTh TIPUMITUBHOIO IIIKABICTIO, IO € OJHHUM 13 0a30BUX JIOJCHKUX 1HCTHUHKTIB (the basic
human instinct of curiosity), IparHEHHSM TAEMHO CTEXHTH 32 )XUTTAM iHIIMX (voyeurism). Ilcuxomnor
Jlinga [Managomnoyioc 4acTKOBO MOTOKYETHCS 3 TAKUM MPUITYIIEHHSM, 1110 MATBEPIKY€E MPABUIBHICTD
BHCHOBKIB TIpo HasBHICTH acoriatuBHoro 3B’s3ky IIYBJIIKA KVJIBTY 3HAMEHUTOCTI —
EMOLIIMHA/IHTEJIEKTY AJIbHA TIPUMITUBHICTb.

Pazom 3 TuM, TICHXOJOT HaMaraeTbCs ‘‘00JIATOPOAUTH MACOBY AayIUTOPIIO KypHaTy,
MOMICTHBIIM TNPUMITUBHOTO IHAMBIA Y paMKH LUBLTI3alii, peryJboBaHOI MOpPaIbHO-ETUYHUMHU
HOpMaMH, K1 O moJaBisIu Horo/ii 6a30Bi IHCTUHKTH. BifTak, BoHa noB’s3ye nepesaru Hello! 3 tum,
[0 MOro YMTavi MOYYyBAIOTHCS 3aMPOIICHUMH y TOCTI 10 3HAMEHUTOCTEH W BiATaK peaji3yloTh CBiil
IHCTUHKT Yy OUTBIII IUBITI30BaHUM CIIOCIO, 3 JOTPUMAHHSM MPABHJI BBIWIUBOCTI.

[IpoanamnizoBaHi TEKCTH [TO3BOJSAIOTH 3poOMTH BHCHOBOK, 1o koHuent 3HAMEHUTICTbH
ciyrye 0a3010 Ui KUTBKOX IIApiB acolliamiid, sSKi aKTyali3yloTbCs y Pi3HUX CyO €KTIB TUCKYpCY B
3aJIEKHOCT] BijJl HU3KU COIIOKYJIBTYPHHX W CYTO IHIMBIAyalbHUX XapaKTEPUCTHK (BiJ COIIATBLHOTO,

CTaTycy, OCBiTH, Ipodecii, KoH]eCiitHOT HaIeKHOCT1, BUXOBAHHSA — J0 cepH IHTEPECIB 1 CMaKiB), 110



BU3HAYaE iX poJib y MpeAMETHO-pedepeHTHIl cuTyalii 3HaMeHUTOCTI, sSiKa BiJoOpa)xkae peaJbHU cTaH
CIpaB y 3aXiIHOMY JIIHTBOKYJIBTYPHOMY COLIIYMi.

Cepen takux posedd, okpim pomai ITYBJIIKU, suokpemmioetscss pons CIIOCTEPITIAYA-
KPUTHUKA, skwii “migHIMaeTbCs HaI CUTyaliew” W aHamizye ii 3a J0omoMoror (HaxoBoro
IHCTpYMEHTApiI0, SIKUM BiH BOJIOJI€ (IyONIIUCTHKH, SKIIO II€ aBTOP CTaTTi, 800 KOHKPETHOI HAyKU —
¢inocodii, mcuxonorii, coioNorii Tomo, AKmo Ie ¢axiBelp, AyMKa SKOTO HAaBOAUTHCSA Y CTaTTi),
BHUpaXka€ MO3UTHUBHE/HEHTpaIbHE/HETaTUBHE CTaBJICHHS 10 Hel i opmye cBoOi BiacHi acorriarii, sKi,
SIK TIPaBUJIO, HE CIiBManalTh 3 acoriaismu [TY BJIIKH.

TakuM YHHOM, TPECYMO3HWIN] aHaNi30BaHUX TEKCTIB IMIUNIIMTHO MICTSTh JIBa aCOILIaTUBHHUX
JIQHITIOKKH, 10 BiTOWBAIOTH PI3HUI CHUMBOJIIYHUHN MOTEHINIAN, SIKUH JiekceMa celebrity Ta 11 nepuBatu
aktyanizytore y [IYBJIKM Tta CIIOCTEPICAYA-KPUTUKA, a came: 3HAMEHUTICTh —
BTIJIEHHS MPII/ IIACTS/ YCIIIX/ BATATCTBO/ COLIIAJIbBHA BATOMICTH — JIOBPO ii
3HAMEHUTICTh — EMOIIMHA/IHTEJIEKTYAJIbBHA TIPUMITUBHICTE/KOPCTOKICTh/
HITYYHICTB/OBMAHHICTH/IIACTYITHICTD — 3J10.

[lepcnmexTUBU JOOCHKEHHS BOauyaeMo Yy BHUBYEHHI (DYHKIIIOHYBaHHS KOHIIENTY

3HAMEHUTICTD y cyqacHOMY aHTJIOMOBHOMY THCKYPCI.
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